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India holds a unique position among 172 countries practising organic agriculture: it has 6,50,000 organic producers, 699 processors, 669 
exporters and 7,20,000 hectares under cultivation. Today, Sikkim is an organic state with 75,000 ha of land under organic cultivation 
based on an initiative that started in 2003. Meghalaya aims to convert 200,000 ha into organic farmland by  2020. With growing aware-
ness of health, changing lifestyles and increased spending capacity in India, experts say the country’s organic food market has a bright 
future. A recent government study predicted its value would reach $1.36 billion per year by 2020.

Increasing land area under organic cultivation, rising use of bio fertilizers and implementation of favorable policies for increasing produc-
tion of organic products drive the Indian organic food market. The market for organic food in India is anticipated to grow at a CAGR of 
over 25%  during 2016-2021, on account of changing food consumption patterns and increasing instances of contamination of farm 
produce with chemical fertilizers and pesticides, surging investments in organic food market and rising use of bio fertilizers. Favorable 
government initiatives and increasing profit margins due to high premiums are encouraging farmers to adopt organic farming practices 
and increase the total land area of organic farming.

The ninth edition of the show concluded in November 2017 with resounding success and witnessed participation by 184 exhibitors and 
9654 visitors including buyer’s, seller’s and farmers who once again experienced three colorful days filled with successful business talks, 
exciting conference presentations and a host of cultural activities. The  event was held concurrent to the 19th Organic World Congress 
(OWC) of IFOAM Organics International, a global event dealing exclusively with organic farming focused on the theme: “An Organic 
World through an Organic India”.

USE this opportunity to tap into the Indian organic market by displaying and promoting your organic 
products at the exclusive platform – BIOFACH INDIA.

Niche and Exclusive Platform: Display and promote your organic 
products and network at a common platform with leading organizations 
from India and all over the world.

Strong Organic Presence: International trade show on organic 
products in India that has a strict certification criteria thereby 
ensuring the quality of the products on display. 

Buyer-Seller Meetings: Business development is a key theme of 
the trade fair and this gets concentrated at the personalized B2B 
meetings organized on-site during the event. International buyers from 
all over the world meet domestic suppliers to extend their network and 
develop new procurement sources.

High quality seminar program: On the knowledge and education side, an International 
Conference will be held to debate about the current practices / trends / challenges faced by the 
organic sector with eminent key national and international speakers from relevant industries.

Welcome to BIOFACH INDIA
Organic is the way forward!

Key Highlights:



Spread over 149 acres of prime land in the heart of India’s capital, 
New Delhi, Pragati Maidan offers about 61,290 sqm of covered 
exhibition space in 16 halls, besides 10,000 sqm of open display 
area. It is the ideal center and the most preferred location with an 
increasing number of fair organisers and business visitors from 
different parts of the world. Pragati Maidan is owned and managed 
by India Trade Promotion Organization (ITPO), the premier trade 
promotion agency of the Ministry of Commerce & Industry, 
Government of India. It is centrally located and the vicinity offers a 
number of convenient hotels of all categories as well as the main 
tourist attractions and shopping centres.

Venue - Pragati Maidan, New Delhi

BIOFACH INDIA is the perfect platform for the Indian organic industry to converge and craft a bright future for the industry. It is a gateway 
for showcasing the Indian organic potential to the world. With the fast paced awareness and growth of the organic industry at several 
regions in India, the show is a perfect opportunity for every player in the Indian market to leverage the mammoth business prospects 
available!

Private Participation
The trade fair will provide a platform to all organic stakeholders to showcase their organic products, services and research to create 
business opportunities. It is the perfect meeting point to connect to the target audience.

International Pavilions
Countries that are promoting organic farming are encouraged 
to participate under this banner to share their scientific 
research on organic agriculture with India. Individual countries 
have crafted organic farming policies for conversion of areas 
from chemical to organic.

India State Pavilions
Many states in India are moving towards organic farming. The 
potential is huge due to the availability of natural resources and a 
rich biodiversity base. There is also widespread recognition that 
pesticide and chemical fertilizer use is damaging public health. 
Several states are therefore expected to put up their pavilions to 
showcase their initiatives in promoting organic farming and also to 
protect the environment. 

India’s impeccable business platform for the
organic industry!



Exhibitor Testimonials

“BIOFACH is the only platform in India for organic companies to be 
a part of, in which you get to meet lot of genuine buyers not only 
from India but from International market as well. Being an exporter 
of spices, herbs and coconut products, it’s a great opportunity to 
showcase your products and to connect with your end customers. 
We look forward to be a part of more such events.”

Surya Shastry, Phalada Pure & Sure

"BIOFACH has emerged as a wonderful event for meeting potential 
clients not only in foreign countries but now also in India. As a 
prominent producer, processor and exporter of certified organic 
herbs, botanicals and organic cosmetics we are glad to present our 
world class products for the Indian market through BIOFACH INDIA. 
Anticipating a good client reach in India, we hope for the very best 
and also thank BIOFACH INDIA for generating such opportunities."

Tarun Prajapati, Cultivator Natural Products Pvt. Ltd.

“BIOFACH INDIA has always been a world class organic platform for 
us providing us with an opportunity to present our company and 
entire product spectrum. Exhibiting at the show was a wonderful 
experience for us and gave us immense pride in showcasing our 
products to a global audience. This is an annual meeting place for 
everyone who is in anyway connected with organic farming and 
trade. We were able to extend our business network through B2B 
meetings organized during the trade fair and learn about new 
developments in the organic sector. Exhibiting at BIOFACH INDIA 
not only provides us with an opportunity to meet new buyers / 
trade visitors but also stay up to date with our competitors and 
educate ourselves about the market challenges.”

Raman Prabhakar, Brahm Arpan Organic Pvt. Ltd.

Products on display
• Organic aquaculture

• Organic fresh and dried food

• Organic fruits and vegetables

• Organic rice, honey, sugar and syrups

• Organic spices and seasoning

• Organic grains, kernel, pulses, herbs

• Organic essential and ayurvedic oils 

• Organic coffe, tea, juices and cocao

• Organic cotton and cotton products

• Organic processed and semi-processed food

• Services and consultancy for the organic production

• Agricultural bio-input fertilizers

• Natural cosmetics and personal care items 

• Ministries, associations and media

BIOFACH INDIA is a B2B platform and all trade visitor 
promotional activities are targeting domestic and interna-
tional decision makers and professional buyers from these 
sectors:

Target trade visitors

 • Catering business

• Convenience stores

• Food / beverages wholesale

• Food manufacturing and processing

• Import and export

• Non-food wholesale

• Other retail business

• Specialized organic shops

• Supermarkets, department stores, specialised chain stores

• Service companies (certification agencies, consultants & others)

• Academia, research and development institutions

• Online and sales platforms

• Media



Facts, figures and forecast on the
Indian organic market
According to a report published earlier in 2016 in a joint study 
conducted by industry body Assocham and private research firm 
TechSci Research, the organic food market in India is estimated to be 
over US$ 0.50 billion. It is further projected to treble in the upcoming 
years reaching up to US$ 1.36 billion within the next four years, i.e. 
by 2020. Overall, the organic food segment in the country witnessed 
an estimated 25 per cent to 30 per cent growth, which is quite 
encouraging.

A National Steering Committee (NSC) comprising Ministry of 
Commerce, Ministry of Agriculture, APEDA, Spices Board, Coffee 
Board, Tea Board and various other Government and private organi-
sations associated with the organic movement is monitoring the 
overall organic activities under the National Programme for organic 
production (NPOP). This year NPOP standard has got equivalency 

Participation Fees

* All prices plus Government Tax as applicable

with the standard of EU commission. Now Indian Standard is 
acceptable in European Countries. Efforts for equivalency with 
NOP (USA) is under process.

What’s more, with India becoming a prominent startup hub, 
many new players have entered the organic food market in an 
attempt to benefit from the growing opportunities available 
within this segment. Over the past couple of years, it has been 
observed that the organic farming sector in India is entering a 
transformation stage due to an increase of new ventures that 
have begun to disrupt the market with their one-of-a-kind 
offerings. In an effort to promote a healthier lifestyle, these 
players are playing a pivotal role by providing consumers with 
naturally grown wholesome organic produce.

Minimum Domestic Exhibitors

Raw Space only 36 m² 8,500* INR per m² 180* EUR per m²

Shell Scheme Package
incl. space, wall panels, fascia with 
company name, carpet, 1 reception 
counter, 2 folding chairs, waste basket, 
3 spotlights, 1 power outlet and 
electric consumption fee

9 m² 9,750* INR per m²

Registration Fee company listing 

in the official trade show 

directory and web-page 

listing

Included Included 

205* EUR per m²

Co-exhibitor Fee 7,500* INR per co-exhibitor 120* EUR per co-exhibitor

International Exhibitors



www.biofach-india.com

CONTACT INFORMATION
NuernbergMesse India Pvt. Ltd.

Priya Sharma
T: +91 11 47168830 E: priya.sharma@nm-india.com
 
Tanya Bhardwaj
T: +91 11 47168826 E: tanya.bhardwaj@nm-india.com

NürnbergMesse is one of the 15 
largest exhibition companies in the 
world. Its portfolio covers around 
120 national and international 
trade fairs, exhibitions and con-
gresses at the Nuremberg location 

and throughout the world.Each 
year, around 30,000 exhibitors and up to 1.4 million visitors participate in 
the own, partner and guest events staged by the NürnbergMesse Group, 
which is present with subsidiary companies in China, North America, 
Brazil, Italy and India. The share of international exhibitors at events 
staged by NürnbergMesse is 41 percent, at 22 percent the international 
share of trade visitors is also at a high level. Worldwide, the Nürnberg-
Messe Group has a network of around 50 representative agencies which 
are active in over 115 countries.

Agricultural and Processed Food 
Products Export Development Au-
thority (APEDA), a statutory body 
under Ministry of Commerce, Gov-
ernment of India is mandated to 
develop and promote the export of 

various agricultural commodities 
and provides a platform to showcase India’s quality produce to the global 
market. APEDA is also the secretariat for National Programme for Organic 
production, which provides an institutional support for the accreditation 
of certi�cation agencies and surveillance and monitoring of organic certi-
�cation process. APEDA plays pivotal role in developing the database of 
the mandated products, markets, services, and distribution of related in-
formation to exporters.  The authority extends �nancial assistance under 
its agriculture and promotion plan scheme under various components like 
market development, infrastructure development and quality develop-
ment.

ORGANIZERS

AT A GLANCE
Date: October 25 - 27, 2018

Opening hours: 10:00 am – 6:00 pm

Frequency: Annual

Venue: Pragati Maidan, New Delhi, India

BIOFACH
into organic

Join the world‘s leading trade show network
for organic products!

BIOFACH 2019
Nürnberg, Germany
World‘s Leading Trade Fair for Organic Food
February 13 – 16, 2019
biofach.com

BIOFACH CHINA
Shanghai, China
May 24 – 26, 2018
biofach-china.com

BIOFACH AMERICA LATINA
–  BIO BRAZIL FAIR
São Paulo, Brazil
June 6 – 9, 2018
biofach-americalatina.com

BIOFACH SOUTH EAST ASIA
Bangkok, Thailand
July 12 – 15, 2018
biofach-southeastasia.com 

BIOFACH AMERICA
–  ALL THINGS ORGANIC
Baltimore, USA
September 13 – 15, 2018
biofach-america.com

BIOFACH INDIA
New Delhi, India 
October 25 – 27, 2018
biofach-india.com

BIOFACH JAPAN
Tokyo, Japan 2018 
biofach-japan.com


